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Douglas VanderHorn, AIA

| Douglas VanderHormn Architects

31 East Elm Street, Greenwich, CT 06830
203.622.7000 |l vanderhornarchitects.com

Who are the architects you most
admire and why? Edwin Lutyens

for his creativity, Quinlan Terry for

his commitment to classicism, and
Thomas Jefferson for helping develop
a truly American architecture from its
European roots.

Do you practice only in Fairfield
; County? We love working in a variety
| of areas. Aside from our Fairfield
County work, we are currently

designing homes in Rye, New York
City, Rockland County and Denmark.

When you are working in a new
location outside of Fairfield County,
how do you become familiar with
its regulations as well as its culture?
Almost all towns now have a website
where zoning and other regulations
can be accessed. That gives us a
general idea, but we will always meet
with local officials early in our process
to confirm that we're not missing
anything. For local context there is
no substitute for spending time in
the area and on the site.

Describe your team. We are an
eleven person firm with a variety of
backgrounds and talents from historic
preservation and landscape design to
classicism and architectural interiors.

We also collaborate with a talented
team of consultants in lighting, energy
conservation and interior design.

What makes a project GREAT?
"Good" is working closely with a client
to provide a beautiful and inspiring
place for them to live. "Great” is when
years later they are just as happy....
and people are still commenting on
how beautiful the home is.

What's the best part of your job?
The creative process of architecture.
I'll describe an idea to clients through
pencil sketches, refine the details in
technical drawings and scale models,
and eventually guide the design
through construction. For me, this
series of drawing, client interaction
and on-site collaboration is as
fulfilling as the finished product.
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